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Mobile commerce, as a new achievement of e-commerce services,
has numerous and unique advantages such as accessibility,
positioning, immediacy, capability, personalization  and
identification. Today, most businesses have considered the use of
mobile phone social advertising as the main way to help connect
with customers in order to obtain information and promote it.
Business-oriented companies use Internet services and social
networks as a new option to support their products or provide
customer service. Placing real-time and up-to-date advertisements
on social networking websites will be a competitive advantage in
increasing the volume of customer visits. Mobile commerce has
various dimensions, operational components, functions and
adoption models, which we intend to address in this article.
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